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New Artificial Intelligence Category in I-COM Data 
Creativity Awards

Call for speakers and registration open for the 9th edition of the 
I-COM Global Summit. New I-COM Frontiers of Marketing Data Science 

Journal.

November 21, 2017 – I-COM is pleased to announce the introduction of a new category 

for the 6th edition of the I-COM Data Creativity Awards: the Artificial Intelligence (AI) 

category. Aware of the growing importance of AI for the advertising industry, I-COM wants 

to recognize the cutting edge practices on the forefront of digital transformation and to 

showcase the positive impact they are making within the business. The introduction of this 

new category is also aimed at sparking a discussion on how AI is  being integrated in daily 

processes and driving meaningful marketing change, by exposing case studies  that will 

serve as a reference to marketers. 

 Besides the newly introduced AI award, other 11 awards will be given at the next I-

COM Global Summit, consisting of Overall Winner, Emerging Market Regions Award and 

Awards covering entries  from the following categories: General, Attribution, Content 

Marketing, CRM, Data Visualisation, Mobile, Programmatic, Social Media and Video. 

 Marketers, agencies, media owners, data services or research providers and trade 

associations involved in digital marketing are invited to submit their projects until 

December 8, 2017. For more information about the category and how to enter, please visit 

http://www.i-com.org/data-creativity-awards-award-categories-2018/. 

Call for speakers under the theme “The Reality Disruption Field" 

 I-COM is welcoming speaker proposals for the 9th edition of the I-COM Global 

Summit under the theme: The Reality Disruption Field. ‘The Reality Disruption” field is 

where we realise the degree and speed of the impact of predominantly data-driven 
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disruptors on established industry sectors, and how much is needed to be done to adapt 

organizations to remain sustainably competitive. It’s also where we see how this  new 

culture of disruption is influencing the formation of products  and services throughout the 

Smart Data Marketing industry. I-COM highly recommends proposals  that include case 

studies and co-presentations with clients. The selection will be made based upon the merit 

as determined in consensus by the I-COM Programme Board. 

 The deadline for submitting proposals is  December 31, 2017. For more information, 

please visit: http://www.i-com.org/call-for-speakers-2018/. 

I-COM Global Summit 2018: Registration is now open!

 The online registration for the world’s leading Marketing Data & Measurement 

Strategy event, the I-COM Global Summit, is now open. 

 The event, which will be held in San Sebastian, Spain, from April 9-12  2018, 

gathers the Smart Data Marketing elite to inspire, connect and develop. It's  a unique 

opportunity to explore, in a trusted environment, the forefront of this  paradigm with 100+ 

case studies. The Summit enables  an intimate open atmosphere for the attendees to build 

their Data Ecosystem dream team by being invitation-only, premium and artistically 

crafted. For more information about the Summit and how to register please see http://

www.i-com.org/i-com-global-summit-2018-registration/. 

Frontiers Of Marketing Data Science Journal

 I-COM has recently launched a biannual journal focussed on new, practically 

oriented approaches to optimise marketing and advertising decisions in a data-driven way 

– the Frontiers Of Marketing Data Science Journal. The key objective of the Journal is to 

facilitate a real-world impact of new ideas  by targeting decision makers in the wider 

industry. Thus, I-COM encourages all its participating members, as well as the greater 

community of professionals, and academicians to contribute. Deadline for submissions  is 

January 1, 2018. For more information, please visit: https://www.i-com.org/frontiers-of-

marketing-data-science-journal-about/. 

http://www.i-com.org/call-for-speakers-2018/
http://www.i-com.org/call-for-speakers-2018/
http://www.i-com.org/i-com-global-summit-2018-registration/
http://www.i-com.org/i-com-global-summit-2018-registration/
http://www.i-com.org/i-com-global-summit-2018-registration/
http://www.i-com.org/i-com-global-summit-2018-registration/
https://www.i-com.org/frontiers-of-marketing-data-science-journal-about/
https://www.i-com.org/frontiers-of-marketing-data-science-journal-about/
https://www.i-com.org/frontiers-of-marketing-data-science-journal-about/
https://www.i-com.org/frontiers-of-marketing-data-science-journal-about/


About I-COM

I-COM's  mission is  to help our members achieve competitive advantage in Smart Data 

Marketing. I-COM was founded in 2004, a spin-off of a P&G led industry initiative. Backed 

by 100 associations in 40 countries, today, I-COM is  a Global trade body exploring the 

creation of business value from Marketing Data & Measurement. 

The I-COM community is comprised of the largest international group of industry leaders 

on the forefront of Smart Data Marketing. They come from Fortune 500 companies  across 

the Marketing value chain and hold diverse roles, ranging from CMOs to top Data 

Scientists. 

Through I-COM's  global network, our members are able to keep right up-to-date and 

connected to the latest innovations and initiatives  that are happening across the world – 

throughout the year. They learn and share through I-COM's intimate and insightful forums, 

as well as prestigious Awards  competitions that showcase meaningful innovation, and 

work toward achieving consensus on best practices. 

More information at www.i-com.org. 

For any press inquiries, please contact I-COM PR Manager, Sara Rego, at sr@i-com.org.
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